SUCCESS STORY:

SOCIAL MEDIA CAMPAIGN
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P KO B L E M: STOP YOUR SCROLL! We packed (and distributed) 6,000 weekend meals

. . . . . . L to the children in the Dodgeland school district!
As a small Wisconsin non-profit organization, The Gathering Source didn't 9
h h I | d h X il And by WE, we mean all of us! Some of you helped pack these meals,
ave the staft or volunteer power to conduct a comprenensive socia others of you donated towards the food, and others of you have
media campaign for the end-of-year fundraising campaign. Each year they supported us along the way! Like this if you're excited about investing in

had raised around $10,000 and were hoping to do so again. ourDodgeland children and thelr futurel

SOLUTION:

With input and information provided by The Gathering Source, our team
created a six week social media campaign. We focused on creating
messages that invited donors to partner with the organization. The
language we used positioned The Gathering Source as a guide in which
donors could trust to steward their donations well. We also coordinated
several emails that were sent out in conjunction with the social media
messaging.

SUCCESS:

By the end of our six week campaign, The Gathering Source raised
over $19,000 through donations from businesses and individuals. Their
generous donors were motivated by the messaging and became the true

heroes - allowing The Gathering Source to break their previous end-of-
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‘says that without The Gathering Source, she would not be able to get ‘with you instead.
. . . B . . ‘groceries because the cost of her medications are so high. Who beter t thark you (our falowers, donars, and commurity) than
Duri ng these six Weeks, The Gatheri ng Source’s social media had a reach Aot 50%of th peopewe s re ey ryung e, Wit f::nz'sr::fyz'umc::;:::m’::;:::\:;::;::::::::::l::és!v‘:;w a
B . . food. Without you and your donations, we wouldn't be able to supply that year. Hal ving to you and yours!
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campaign posts received 472 engagements (a 384% increase during the O ! : :
paign p 9ag 9 he, > Fooq (](('174‘7/9
o e - »
0y g0 e
Lood YouPerv,
Cor ys ¥ Thans

same period the previous year). stats are from 2018 Q4.
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